
 

 
 
 

Hello there! 
 
This is an excerpt from Plug & Play Blog Posts, available in the Karma 
Store (where you can set your own price!) There are 20 more blog post 
templates in the full package. 
 
I hope you make a most excellent post from this template, and if you 
do, give me a shout-out on Twitter, and I’ll give you a virtual high-five! 
 
- Kris 
 
(PS – Also check out The IttyBiz Freebie Vault! There’s lots of great stuff 
in there.) 

https://ittybiz.com/plug-and-play-blog-posts
https://ittybiz.com/karmastore/
https://ittybiz.com/karmastore/
https://twitter.com/IttyBizKris
https://ittybiz.com/getfreestuff/
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T h e  “ R E C E N T  E X P E R I E N C E ”  
P O S T  

 
These posts work best when they’re highlighting very recent experiences. These are 
“what I’m learning” posts, not “what I’ve learned”. There’s a real time, current feel to 
these posts that makes them a different kind of compelling than something written 
with the benefit of hindsight. 
 
These posts read and write well when they’re created as the diary of a student, not 
the lecture of a teacher. We like to read about people on a journey. This is a real 
benefit for your relationship for your reader, but it is a double-edged sword: 
 
If you write too much as a student, it’s easy to lose your teacher status. There was a 
trend for a while of people starting “businesses” where their primary angle was being 
only one step ahead of their audience. The plan was that they would learn as they 
went, and people would pay – in attention, money, or both – to learn vicariously. It 
didn’t work. People didn’t want teachers who were one step ahead, in the same way 
that second graders really shouldn’t be taught by third graders, no matter how well it 
works in theory. Second graders just don’t respect third graders that much.  
 
The same is true with your blog. So while these can be really great humanizing 
pieces, you don’t want to run them too often. You need to stay in a leadership 
position. 
 
The exception to this is if you are blogging on the cutting edge of something. If 
you’re always trying things that are legitimately new – new to everybody, not just new 
to you – then you can’t be expected to be any further than one step ahead. So if 
you’re doing cutting edge stuff, these are actually leadership builders, not leadership 
detractors. 
 
It’s also good if these posts are on topics that are not related to your primary line of 
revenue. In this example, I’m showing what I’m learning about digital nomading. I’m 
allowed to be a newbie at that, because nowhere do I claim to be an expert. If I was 
showing what I was learning about marketing, on the other hand, I would lose 
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credibility. So if you go with these posts – and really, you should, because they’re 
amazing – consider centering them on a topic that isn’t what you’re already claiming 
to be great at. 

 
 

S i m p l e  P o s t  S t r u c t u r e  
  
 
Introduction & Setup 

 
In these posts, the introduction matters more than in most others. You’re going 
to have to set the stage and orient the reader in how we got to where we are. 
That can sometimes be done with a few simple sentences, or even with a link 
to more backstory. (“As you may know, I’ve been digital nomading for a while 
now”… and you link digital nomading to somewhere you’ve mentioned it 
before.  
 
This is especially true if you’re writing this on something that is not your 
primary line of business. Many people may not know that I’m digital nomading, 
so they’re going to need some explanation. Lucy, you have some ‘splaining to 
do.  
 

Thing #1, #2… 
 
These are usually numbered sections, sometimes with SEO-friendly header text 
separating the parts. 
 
Keep the number of lessons you’re learning to a small number. Too many and 
it can get overwhelming. People are relying you to create a cohesive narrative, 
and the more components in play, the harder that’s going to be for you to pull 
off. 
 
A smaller number of “lessons” also means you have more room to expand on 
each one, resulting in a much deeper reading experience. Don’t be afraid to 
expand here. We’re reading because we want a peek into the world, so let us 
peek freely. 
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Linking out to other sources can be good in these pieces. You’re not claiming 
to be the expert here, so linking to people further along in the journey is not 
just okay, it’s encouraged. 

 
Wrap-Up 
 

There are three ways to go about the close here. One, if your “what I’m 
learning” points have a general theme, this is where you can pull all your points 
together into a cohesive thesis. Two, you can make a promise to follow up. 
(You’ll write more on this later.) Or three, you can simply set an intention. 
(Knowing what I know now, I think I’ll…)  

 
Optional - Encouragement / Direction / Next Steps 
 

The topic of the piece determines the direction you’ll go with your very last 
section. If you’re writing about something you’ve never written about before, 
it’s going to be hard to link to other content or related products. At the same 
time, this can be a cool place to encourage other people to come along with 
you on your journey. (If your piece was what you learned in the first month of 
doing the 3/33 Wardrobe Challenge, for example, you can invite them to join 
you.) If nothing works particularly well here, skip the section and just close with 
the wrap-up. 

 
 

 
 
 


